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im STRENGTHS WEAKNESSES

olT
Competitor
Analysis
Faster
Free trial in your Local
High quality Control é:/O\um?tS
Panel apacity

Corrosion Resistance

SPEED-X™
"combi markets”

Investments of
competitor in other
niches

Expand Market
Served
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im STRENGTHS WEAKNESSES
olT

Competitor
Analysis

Self-washing
Adaptable and Versatile Not well placed

as a combi Online Presence
Faster

Replace Speed oven | Risk of Imitation by
INn the long run the competitors

SPEED-X™
“Speed markets”
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Digital
Strategy

Digital Strategy
Process

Digital Strategy Process

+ 30% website views
- 5% bounce rate

+ Conversion events
+ Conversion rate

Cost Per Click (CPC): 0,55%

How?

specific posts to stimulate curiosity
increasing the average time visitors
spend on our site.

Anticipating a sales increase resulting
from social media advertising, which
should boost the buyer rate.

We estimated the average CPC across
the main platforms: Instagram,
Facebook, and Google Ads.



0

St?;?;;: Demographic Segmentation on website

Gender Distribution Age Distribution Y similarweb

be
Pe
Be

27.95%

19.70%

19.70%

15.13%

10.23%
7.29%

Do Do Do Do Do Do Do Do Do

Do Do Do Do Do Do Do Do o Do
Do Do Do Do Do Do Do Do Do Do
Do Do Do Do Do Do Do Do Do Do
Do Do Do Do Do Do Do Do Do Do
Do Do Do Do Do Do Do Do Do Do
0o Do Do Do Do Do Do Do Po Do
Do Do Do Do Do Do Do Do Do Do

Segmentation

18 - 24 25-34 35-44 45-54 55 - 64 65+

<

- Do Do Do e Do Do Do Do Do
S5 Do Do Do Do Do Do Do Po Do

o
©
M—.
R

aie
® 64.08%

and Targeting
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Social Media
Campaigns

Followers 6 months Goal Gain in %

22.800 30.000 +30%

@unox.de 870 1.750 +100%

Social Campaign
"Combi markets”

Social Media Campaign Length: 6 months

Features to push more:
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f Followers

Social Media
Campaigns

6 months Goal Gain in %

@unoxukltd 4.000 +105%

@unox.usa 2.200 +150%

Social Media Campaign Length: 6 months

Objectives:

Social Campaign Se” SPEED-X™ Build blgger Brand Awareness

“Speed markets”
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' Big Touchscreen
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Pictures | | Videos |

Social Media
Campaigns

. understand what are the

POSTING CALENDAR USA ' needs and difficulties of

" professionals and show
MON | TUE WED | THUR FRI SAT SUN .
: them how easily you can
Pics 71.30 am 3.30 pm . solve them thanks to our
. ovens.
Videos | 11.30 am 11.30 am
QOdeAs 5.30 pm 5.30 pm

MASTRO’S \ w
RESTAURANTS ._ F, COSTCO |

™
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Content schedule
Posting examples




unoxovens UNOX.Usa

SPEED-X : SPEED-X ! SPEED-X

Schreib etwas... : Scrivi qualcosa... : Write something...

Schreiben Sie uns thre Fragen und ‘ Scriveteci le vostre domande e ‘ Write us your questions and we
wir werden sie beantworten! . noi vi risponderemo! . will answer them!

KP Kp Kp

KITCHEN KITCHEN KITCHEN
NNOVATIONS NNOVATIONS NNOVATIONS
2023 AWARD : 2023 AWARD : 2023 AWARD
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unox.de unoxovens unoXx.usa

SPEED-X | SPEED-X ; SPEED-X

Wie funktioniert die - Come funziona il lavaggio : How does the
selbstwaschanlage? ~ automatico? ~ self-washing work?

KITCHEN KITCHEN KITCHEN

INNOYAT ONS INNOYAT ONS INNOVATIONS
2023 AWARD . 2023 AWARD . 2923 AWARD

Q.
-
O
S
O)
2
-
2
(@)
c
]
)
s
S
((v)
==
“©
s
K3
‘a
Q,
O
o
)
i o=
e
c
)
>
o




Q.
-
O
S
O)
2
-
2
(@)
c
]
)
s
S
©
=
“©
ot
K3
‘A
Q.
O
o
()
o=
ofd
c
)
>
O

unoxovens

1.799 2zameA G606

pust [Gllower s guili

Unox Italiaw

Wo want tc give you the iools, support and
Keas "o helg you nse to the chalienge of
DIICINg success

Shwre % wil €

Via Majorans 22, Cadoreghe

Visuakzza traduzione

(2 ktr.ee/urocovens

Segui vessagglo Sonks. s

Digital
Strategy




Cooking the Future,

Serving the Present.

UNOZS SPEED-X™
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Group Members
Daniele Putzu
Carlo Arnese
Riccardo Bomben
Silvia Burattin
Enrico Di Noia
Sara Longhin
Leonardo Palanca
Valeria Pizzeghello

Giulia Rubin
Marcello Sottero
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the attention
Oven the Top
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